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HOW CAN WE ENGAGE CUSTOMERS? 

What score 
would you 

gives 
yourselves 
out of 10 

currently? 

Face to face 
Social media 
Email 
Video 
One-to-one 

Trust 
Do you believe trust is important?  
Do you think you are a trustworthy person?  
Can you trust everyone you work with?  
Can you trust all your clients?  
How much can your clients trust you?  

Oxytocin 
•Connect deeply, 
personally.  
•Tell people what 
you’ll do. Do what you 
say you’ll do.  

Share the bad stuff – it makes us feel we can trust 
you on the good stuff.  

Remind us you’re not self-serving. 
Be human.  

Who are Synaptic Potential? 

We deliver consultancy and trainings 

that optimise business performance & 

client interaction. We use 

neuroscience research to empower 

people with an understanding of how 

the brain works to achieve goals. 

Why Neuroscience? 

According to the article by Lee, 

Butler & Senior “The brain in 

business” states that ‘There is no 

doubt that application of 

neuroscientific tools, and more 

importantly a neuroscienfitic way of 

thinking, to business problems will 

have a major impact on the way we 

understand marketing and business in 

the near future.’ 

How we work 

We become partners with 

organisations in their goal of 

increasing efficiency, effectiveness and 

productivity. Our flexible approach is 

tailored to your company to ensure a 

bottom line return on our work 

together. 

“Making organisations 
better through game 
changing 
neuroscientific 
insights.”
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Behaviour Change: Landscape for 

What behaviours do you want to create?  
Consider every touch point you have with 
customers…how can you increase engagement at 
each stage?  

How can you be innovative and different?  

Employ behaviour change techniques online and 
offline 

Use your environment to increase engagement 
Consider the ‘emotional brain’  

 

How can you make people laugh?  
How can you deliver on expectations? 
How can you be positively unexpected?   

Think of customers as friends 

If you want help - just give Amy a call: 07739310722


